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New‐Vehicle Sales Improve 
"

I4/(+",+%,)&%((6"%.Z$,1+."&+>!3+4/0(+",%(+,"4%3+"F++&"0)&,/,1+&1(6"1*+&./&@"F+()>"%"HOOU")2"L<"E/((/)&"
2)*"E),1")2";<<C-"Q01)F+*"&+>!0%*",%(+,"/E?*)3+."1)"%&"%&&$%(/[+."*%1+")2"LLB;"E/((/)&B""D)3+EF+*"14+&"
0%E+"/&"%"F/1"()>+*"14%&"Q01)F+*">/14"%&"%&&$%(/[+."*%1+")2"L<B\"E/((/)&-"F$1"+3+&"14%1"2/@$*+"/,"%&""
/E?*)3+E+&1"*+(%1/3+"1)"+%*(/+*"/&"14+"6+%*B""94+"/E?*)3+E+&1"/&",%(+,".$*/&@"14+"2)$*14":$%*1+*"4%,"0)E+"
%,"%",$*?*/,+-"%,"14+"+0)&)E6"4%,"F++&"4/1"F6"%"*/,/&@"$&+E?()6E+&1"*%1+"0$**+&1(6"?+@@+."%1"L<"?+*0+&1-"
@%,"?*/0+,"14%1"0)&1/&$+"1)"*/,+"E)&14"%21+*"E)&14-"%&."%"*+?)*1"2*)E"14+!"#$$!%&'((&!)*+',#$"/&./0%1/&@"
14%1"L!/&!K"4)E+)>&+*,">/14"%"E)*1@%@+")>+,"E)*+"14%&"14+"3%($+")2"14+/*"4)E+B"
"
-.$$.%(/$0.(/++12&(#"#$%&3&(:*.;'43(37#3(9'37(&+(,#"%(<#*'#?$.&(#::$%'"6(;+9"9#*;(:*.&&0*.(3+(;.,#";=(
%&6",$,1%/&+."/E?*)3+E+&1"/&"&+>!3+4/0(+",%(+,">/(("&++."1)"F+",$??(+E+&1+."F6"@+&+*)$,"/&0+&1/3+""
,$??)*1"2*)E"E%&$2%01$*+*,"1)"8++?"?*/0+,"%22)*.%F(+B""Continued on Page 4. "

3



 

!

MARKET ANALYSIS CONTINUED 
"
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Trucks 
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Truck & Car Segment Charts 
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2010 Q1 Outlook 
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DECEMBER 2009 RESIDUAL ANALYSIS CONTINUED 
Best Resale Value Brands 
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%"3)(%1/(+"E%*8+1?(%0+".+2/&+."F6"+0)&)E/0"$&0+*1%/&16"%&.",/@&/2/0%&1".*)?,"/&"2$+("?*/0+,B""Q&"14+";<L<"
(/,1-"14+"@%?"F+1>++&"14+"F*%&.,"%1"14+"1)?"%&."14+"*+,1")2"14+"?%08"/,"0(),/&@B""Q3+*%((-"?*).$01,"%*+""
@+11/&@"F+11+*"/&":$%(/16"%&."/&"3%($+-".*/3/&@"@*+%1+*"0)E?+1/1/3+&+,,"%&.",()>+*".+?*+0/%1/)&B"""
"
V*'3.*'#()+*(-.$$.%(/$0.(/++12&(/.&3(R.&#$.(S#$0.(!9#*;&(*.J0'*.(#(?*#";(3+(7#<.(#(,'"',0,(+)()+0*("
&%E+?(%1+,"/&"/1,"?)*12)(/)-"%"2%01)*"14%1"+(/E/&%1+,"14+"4/@4+,1!*%&8/&@"F*%&."?+*2)*E+*"6+%*!%21+*!6+%*-"
XSDS-">4/04"0%**/+,"%&"%3+*%@+"2/3+!6+%*"*+,/.$%("?+*0+&1%@+")2"K\BC"?+*0+&1"2)*"/1,";<L<"E).+(,B"""""
"
7+()>"/,"%"())8"%1",)E+")2"14+"F*%&."*%&8/&@"04%&@+,")3+*"14+"(%,1"6+%*c"

G+,?/1+"()>+*"*+,/.$%("+,1/E%1+,"2)*"14+"2$+(!+22/0/+&1",+@E+&1,"%&."%".*)?"/&")3+*%(("F*%&."3%($+")2"ABC"
?+*0+&1%@+"?)/&1,"2*)E";<<C-"9)6)1%",1/(("1%8+,"14+";<L<"%>%*."2)*"7+,1"U+,%(+"]%($+c"7*%&.B"""
"
DS#$0.&('"(37.(4+,:#43=()0.$!+22/0/+&1",+@E+&1".*)??+.",+3+*+(6-">4/04"4/1"9)6)1%-"8&)>&"2)*"2$+(""
.))'4'."4%=(J0'3.(7#*;=E(&#';(W*'4(5?#*#=(;'*.43+*(+)(*.&';0#$(4+"&0$3'"6()+*(-.$$.%(/$0.(/++1C((DH7'$.(37.(
N%*/,-"^)*)((%"%&."X%1*/P"*+,/.$%(,"%*+".)>&".)$F(+"./@/1,"2*)E";<<C-"14+"F*%&.">%,"@/3+&"%"F)),1"F6"/1,"
3+*,%1/(+"(/&+!$?X *+,/.$%(,"/&"14+"1*$08",+@E+&1">+*+"$?";"1)"A"?+*0+&1%@+"?)/&1,"6+%*!)3+*!6+%*-"4+(?/&@"
37.(?*#";(3+(,#'"3#'"(<#$0.($.#;.*&7':CE((Continued on Page 10. ""

Top 10 Brands: Best Resale Value 2010" Top 10 Brands: Best Resale Value 2009"
LB""b+P$,""""""""""""""""ACBA" LB"""_)&.%"""""""""""""""""""""""KKB\"

;B""9)6)1%""""""""""""""A=B=" """""";B"""9)6)1%"""""""""""""""""""""""K;BY"

AB""_)&.%""""""""""""""A=B<" AB"""])(8,>%@+&""""""""""""""K<BC"

KB""7XI""""""""""""""""AYB;" KB""""H$F%*$""""""""""""""""""""""ACBK"

\B""H$F%*$""""""""""""""AVBV" \B""""b+P$,""""""""""""""""""""""""A=BY"

VB""#++?""""""""""""""""""A\BY" VB""""7XI""""""""""""""""""""""""A=B<"

YB""O0$*%""""""""""""""""A\B;" YB"""""S&2/&/1/""""""""""""""""""""""AYBA"

=B""S&2/&/1/"""""""""""""""AKB\" =B""""O0$*%""""""""""""""""""""""""AVB="

CB"O$./"""""""""""""""""""AKB;" CB""""O$./""""""""""""""""""""""""""AVB\"

L<B"D/,,%&"""""""""""""AABY" L<B"""D/,,%&""""""""""""""""""""""AVB\"
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DECEMBER 2009 RESIDUAL ANALYSIS CONTINUED 
Domestics 
 
U+,/.$%("3%($+,")2"3+4/0(+,"?*).$0+."F6"14+".)E+,1/0"%$1)E%8+*,",%>"%&"$?1/08"3+*,$,"(%,1"6+%*B""I/14"
,+3+*%("&+>!E).+("(%$&04+,"2*)E"14+".)E+,1/0,"%&."14+",1*+&@14"/&"14+"1*$08"E%*8+1"0)E?%*+."1)"(%,1"
6+%*-"+%04")2"14+"G+1*)/1"94*++"4%3+"3+4/0(+,">/14"+P0+?1/)&%("*+,%(+"3%($+B""

!
!
!
!
 
 
 
 
Ford Motor Company 
 
')*.-"14+")&(6".)E+,1/0"%$1)"E%&$2%01$*+*"&)1"1)"?%*1%8+"/&"F%/()$1"2$&.,"2*)E"14+"'+.+*%("@)3+*&E+&1-"
,++E,"1)"F+"/&"%"@))."?),/1/)&"2*)E"F)14"%"0%,4!2()>"?+*,?+01/3+"%&."&)>"?),/1/3+"?*)Z+01+."*+,%(+""
3%($+,B""Q&"14+",1*+&@14")2"14+"1*$08"%&."H`]"E%*8+1-"14+"')*."F*%&."@%/&+.";BK"?)/&1,"2*)E"(%,1"6+%*"
*+%04/&@"%"A;B="?+*0+&1"F*%&."%3+*%@+B"')*.">+&1"2*)E"F+/&@"*%&8+.";\14"/&"*+,%(+"3%($+"%E)&@"%(("F*%&.,"
(%,1"6+%*"1)"L;14"14/,"6+%*B""94+"7($+"Q3%("%(,)",%>"%"(/21".$+"1)"*+.+,/@&,")2"?)?$(%*"?*).$01,",$04"%,"14+"
X$,1%&@"%&."14+"9%$*$,B""
"
Y37.*(G+*;(?*#";&('"4$0;'"6(U'"4+$"(#";(Z.*40*%(;';($'33$.(3+($')3(37.(G+*;(?*#";&2()030*.(<#$0.&C((!(*'&.('"(
?+37(+)(U'"4+$"2&([\S&=(>#<'6#3+*(#";(Z-]=(7.$:.;(3+(+))&.3(37.(7.#<%(;+9"9#*;(:0$$(+)(37.(8+9"(V#*(
3%($+-"+&./&@"E),1(6"2(%1"6+%*!)3+*!6+%*">/14"%"F*%&."%3+*%@+")2";YBL"?+*0+&1B""X+*0$*6".*)??+."KBL""
:.*4."3#6.(:+'"3&(3+(#(@BCK(:.*4."3(:*+^.43.;(*.&';0#$(#<.*#6.()+*(@AKAC((87.(Z.*40*%(?*#";2&(;.4*.#&.(
>%,".$+"/&"?%*1"1)"14+"%@/&@"X+*0$*6"X%*:$/,B""
"
General Motors 
!
d+&+*%("X)1)*,">+&1"2*)E"&/&+"F*%&.,"1)"2)$*"/&"Z$,1"14+"(%,1"2/3+"6+%*,B"G+,?/1+"14+"(%,1"1$E$(1$)$,"6+%*-"
d+&+*%("X)1)*,"/&0*+%,+."/1,"0)EF/&+."*+,/.$%("%3+*%@+")2"14+"2)$*"*+E%/&/&@"F*%&.,"1)"ALBA"?+*0+&1-"$?"
LB="?+*0+&1%@+"?)/&1,"2*)E"(%,1"6+%*B"""
"
94+"&)>!.+2$&01"F*%&.,-"_$EE+*-"H%%F-"T)&1/%0"%&."H%1$*&-">+*+"%1"A;BK"?+*0+&1"(%,1"6+%*B""94),+"F*%&.,"
4%3+"%";<L<"%3+*%@+"*+,/.$%("3%($+")2";YBY"?+*0+&1-"%&"/EE+./%1+"6+%*!)3+*!6+%*".*)?")2"KBY"?+*0+&1%@+"
?)/&1,B"""

Continued on Page 11. ""
"
 

MANUFACTURER" 2010" 2009"

')*."7*%&.," A;BK" ALBY"

d+&+*%("X)1)*,"7*%&.," ALBA" ;CB\"

^4*6,(+*"7*%&.," ;CB\" ;=B<"

BRAND" RESIDUAL AVERAGE PERCENTAGE" CHANGE YOY"
^4+3*)(+1" ALBK" e"BV"
^%./((%0" ;CBK" e";B<"
7$/08" ;YB\" !";BA"
dX^" ALB=" e"KBL"
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DECEMBER 2009 RESIDUAL ANALYSIS CONTINUED 
Chrysler 
 
O21+*"+E+*@/&@"2*)E"F%&8*$?106-"^4*6,(+*",1*$08"%".+%(">/14"'/%1"%&."/&1*).$0+."14+"?),,/F/(/16")2"F*/&@/&@"
&+,.(+)(G'#32&(&,#$$.*(W0*+:.#"(;.&'6"&(3+(37.(\"'3.;([3#3.&(0";.*(37.(V7*%&$.*(6*+0:C((_+9.<.*=(37.("
$&0+*1%/&16")2"14),+"2$1$*+"?*).$01"?(%&,"%&."3+4/0(+".+,/@&,"4%3+"0%,1"%",4%.)>")3+*"14+"2$1$*+"3%($+,")2"
&+>"^4*6,(+*"?*).$01,B""I/14"&)"&+>"*+.+,/@&+."^4*6,(+*"?*).$01,"2)*";<L<-"%&."%&"$&0+*1%/&"?*).$01""
)030*.=(37.(4+,:#"%2&(+<.*#$$(*.&';0#$(#<.*#6.()+*(@AKA(4+,.&('"(#3(@PCO(:.*4."3C("

!
Bankruptcy/Defunct Brands 

!
5+((+6"7($+"7))8"*+?)*1,"14%1"14+"F%&8*$?106"2/(/&@,"14+E,+(3+,"4%."(/11(+"/E?%01")&"*+,/.$%("%&."$,+."0%*"
3%($+,B""S&"2%01-"8FFB0)E")F,+*3+."%&"/&0*+%,+"/&"I+F",/1+"1*%22/0"2)*"d+&+*%("X)1)*,"%&."^4*6,(+*"3+4/0(+,"
.$*/&@"14+"F%&8*$?106"2/(/&@,-"2/&./&@"0)&,$E+*,"?*/E%*/(6"/&1+*+,1+."/&"2/&./&@"%"@)).".+%("%&."&)1""
&+0+,,%*/(6"*+,%(+"3%($+-",+*3/0/&@")*">%**%&1/+,".)>&"14+"*)%.B""7%&8*$?106"4%,"(+21"1>)"F*%&.,"/&"/1,">%8+"
,)"2%*f"T)&1/%0"%&."H%1$*&B""7)14")2"14+,+"F*%&.,"%*+"?*)Z+01+."1)"E++1"./22+*+&1"2%1+,B""5+((+6"7($+"7))8"
%(*+%.6"/,",++/&@")14+*"dX".+%(+*,"F$6/&@"$,+."T)&1/%0,"%1"%$01/)&-"4+(?/&@"14+"F*%&."1)"E%/&1%/&"/1,""
<#$0.&C((`+"3'#42&(:*+^.43.;(@AKA(*.&';0#$(#<.*#6.()+*(*.,#'"'"6(:*+;043&(4+,.&('"(#3(@OCM(:.*4."3C(("
"
5+((+6"7($+"7))8"+P?+01,"14+"/E?%01">/(("F+"E)*+",+3+*+"2)*"H%1$*&-">4),+"*+,/.$%("%3+*%@+"/,".)>&"\""
?+*0+&1%@+"?)/&1,"1)";="?+*0+&1B""H%1$*&"/,"0$**+&1(6"?*)Z+01+.",(/@41(6"4/@4+*"14%&"T)&1/%0"F+0%$,+"/1,"1>)"
*+E%/&/&@"E).+(,-"14+"Q$1())8"%&."14+"]$+-"0)E?+1+"/&"14+"E)*+",1%F(+"H`]"0%1+@)*6B""
"
5+((+6"7($+"7))8"?+*2)*E+."%&"%&%(6,/,")&"$,+.!0%*"3%($+,"2)*"Q(.,E)F/(+"%,"%"0%,+",1$.6"2)*"14+"?),,/F(+"
)$10)E+,"2)*"F)14"T)&1/%0"%&."H%1$*&B""94/,"/&0($.+."14+"/E?%01")2"E/(+%@+-"0)&./1/)&-",+%,)&%(/16-"E%*8+1"
0)&./1/)&,-"3)($E+-".+E%&.-"0)E?+1/1/)&"%&."%"&$EF+*")2")14+*"2%01)*,B""94+",4$1.)>&")2"H%1$*&"/,""
,/E/(%*"1)"14+",4$1.)>&")2"Q(.,E)F/(+-"F$1"14+"1>)",0+&%*/),"%*+",1/((":$/1+"./22+*+&1B""Q(.,E)F/(+",4$1"
.)>&")3+*"%"?+*/).")2"E)*+"14%&"14*++"6+%*,"%&."0)&1/&$+."1)"/&1*).$0+"&+>"?*).$01,-"/&0($./&@"14+""
7*%3%.%-"+3+&"%21+*"14+"0(),$*+"%&&)$&0+E+&1B""I/14"H%1$*&-"?*).$01/)&">%,"4%(1+."%(E),1"/EE+./%1+(6"
%&."14+",+((!.)>&")2"/&3+&1)*6"/,"+P?+01+."1)")00$*"2%,1+*B""b/8+"Q(.,E)F/(+-"14+"/E?%01">/(("./22+*"F6"
E).+(-">4+*+"E)*+"./22+*+&1/%1+."3+4/0(+,"(/8+"14+"H86"0%&"+P?+01"(+,,")2"%&"/E?%01B""94+"/E?%01")2"14+"
,4$1!.)>&"2)*"H%1$*&"/,"+P?+01+."1)"F+"(+,,",+3+*+"14%&"/1">%,"2)*"Q(.,E)F/(+B""
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Market Watch 
/.$+9(#*.(37.(*.&0$3&()*+,(-.$$.%(/$0.(/++12&(Z#*1.3(H#347=(,.#&0*'"6(".9!0%*",4)??+*"%01/3/16")&"
8FFB0)EB"
"
D+>!0%*",4)??+*"%01/3/16".+0(/&+.",(/@41(6"/&"D)3+EF+*"J.)>&"V"?+*0+&1M-">4/04">%,"0)&,/,1+&1">/14""
,+%,)&%("1*+&.,B""94+"(%1+,1".+0(/&+"?$,4+."1*%22/0"1)"/1,"()>+,1"(+3+("/&"%"2)$*!6+%*"?+*/).B""
"
G+0(/&+,")00$**+."%0*),,"&+%*(6"%(("F*%&.,">/14"#++?"F+/&@"14+")&+"+P0+?1/)&-"$?"A"?+*0+&1""
E)&14!)3+*!E)&14B""D+>"E).+(!6+%*"/&1*).$01/)&,")2"14+"I*%&@(+*"%&."T%1*/)1"4+(?+.")22,+1",4)??+*""
%01/3/16".+?*+0/%1/)&"/&")14+*"#++?"E).+(,B""dX^"%(,)"2%*+.">+((-".)>&")&(6"A"?+*0+&1"2*)E"(%,1"E)&14"%&."
$?"%"0)&,/.+*%F(+"AA"?+*0+&1"6+%*!)3+*!6+%*B"
"
T)&1/%0"1*%22/0"0)&1/&$+."1)">%&+".$+"1)"14+"./,0)&1/&$%1/)&")2"14+"F*%&."%&.",$22+*+."%";L"?+*0+&1""
.+0(/&+"2*)E"Q01)F+*";<<CB""7$/08"./."&)1",$,1%/&"/1,",4)??+*"%01/3/16"/&0*+%,+"2*)E"Q01)F+*-"2%((/&@"LY"
?+*0+&1-"(%*@+(6".$+"1)"%",4%*?".+0(/&+"/&"b%^*),,+"1*%22/0B""_+9.<.*=(/0'412&(%.#*!)3+*!6+%*"1*%22/0""
*+E%/&+."+(+3%1+."%1"V;"?+*0+&1B""X/1,$F/,4/"+P?+*/+&0+."%",/E/(%*"E)&14!)3+*!E)&14".+0(/&+-".)>&"LV"
?+*0+&1-".*/3+&"?*/E%*/(6"F6".)$F(+!./@/1".+0(/&+,"/&"14+/*"4/@4+,1"1*%22/08+."3+4/0(+,-"b%&0+*"%&."R0(/?,+B""
Continued on Page 13. !

!"#$%&

F(B;G#'!%.*>>('!H1&/I/&3!/0!6(4/,(6!?3!F(B;G#'!J'/1/,A!K(>*'&!>#A(!I/(B0!*,!E??=1*2!

5L5!M!>('1(,&!1.#,A(!4'*2!>'/*'!2*,&.N!7L7!M!>('1(,&!1.#,A(!4'*2!>'/*'!3(#'!

O+P+'3!M!H1+'#Q!H+6/Q!D5"Q!G#6/$$#1Q!RS55TKQ!U,4/,/&/Q!)#A+#'Q!O#,6!K*I('Q!O(P+0Q!O/,1*$,Q!5DQ!5UFUQ!J*'01.(Q!%##?Q!V*$I*!

%(6#,Q!%SVQ!J/1E+>Q!R3?'/6!6(4/,(6!?3!I(./1$(!1#&(A*'/(0!*,!E??=1*2N!R3?'/6!0>#,0!#1'*00!#$$!1#&(A*'/(0!

F*&(W!X5!?'#,60!/,1$+6(!D+/1EQ!G#6/$$#1Q!G.(I'*$(&!#,6!X5G!

Nov‐09 M/M  Y/Y 

SE?)*1"7*%&., !Yg !Vg

G)E+,1/0"7*%&., !Vg !Kg

dX"7*%&., !=g L;g

')*."7*%&., !Kg L;g

^4*6,(+*"7*%&., !;g !ALg

b$P$*6"7*%&., !=g <g

D)&!b$P$*6"7*%&., !Vg !Yg

Total Industry  ‐6% ‐6%
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New‐Car Shopper Activity Continued 

Market Watch Continued  

!"#$% !
J('1(,&!1.#,A(!5L5Q!7L7!0+?@(1&!&*!'*+,6/,A!
K#,E!?#0(6!*,!0.#'(!*4!&*&#$!
I0=!J5!M!1.#,A(!/,!0.#'(!I('0+0!>'/*'!2*,&.!
I0=!J7!M!1.#,A(!/,!0.#'(!I('0+0!>'/*'!3(#'!

Key
L<g H/@&2/0%&1(6"4/@4+*"14%&"?*/)*"E)h6*"F6"L<g")*"E)*+
Lg ^4%&@+"/,"&)1",/@&/2/0%&1(6"4/@4+*"14%&"?*/)*"E)h6*"JF+1>++&"L"%&."L<gM
<g '(%1h&)"04%&@+"J(+,,"14%&"i LgM

!Lg ^4%&@+"/,"&)1",/@&/2/0%&1(6"()>+*"14%&"?*/)*"E)h6*"JF+1>++&"!L"%&."!L<gM
!L<g H/@&2/0%&1(6"()>+*"14%&"?*/)*"E)h6*"F6"L<g")*"E)*+

Top 5
Bottom 5

Continued on Page 14.!

Make M/M Y/Y Rank Share vs. PM vs. PY
9)6)1% !Vg !L<g L L\BLg <B<< !<BV<
_)&.% !Kg !LKg ; L;B;g 0.35 ‐1.03
')*. !Ag LVg A =BCg 0.28 1.71
^4+3*)(+1 !Vg ;g K =BAg <B<< 0.68
D/,,%& !L<g !L;g \ VB;g ‐0.23 !<BAY
7XI !Ag Ag V AB=g 0.11 <BAK
b+P$, ‐1% <g Y ABVg 0.18 <B;L
X+*0+.+,!7+&[ !L<g L<g = AB\g ‐0.14 <B\A
_6$&.%/ !Cg Lg C ABKg !<BL< <B;K
])(8,>%@+& !Kg Yg L< ABKg <B<Y <BKL
O$./ !LLg 20% LL ;B=g ‐0.14 0.61
dX^ ‐3% 33% L; ;BVg <BL< 0.78
H$F%*$ !=g 35% LA ;BVg !<B<A 0.79
G).@+ !Kg !;Cg LK ;B\g <B<\ ‐0.79
X%[.% !=g !LVg L\ ;BKg !<B<A !<B;C
O0$*% !LLg !;Ag LV LBCg !<B<C !<BAC
5/% !L<g 21% LY LBYg !<B<V <BAC
^%./((%0 !LAg Cg L= LBYg ‐0.13 <B;K
#++? 3% !;<g LC LBVg 0.14 !<B;=
S&2/&/1/ !\g !;Lg ;< LBAg <B<; !<B;\
])(3) !Vg LYg ;L LBAg <B<L <B;Y
7$/08 ‐17% 62% ;; LBAg ‐0.16 <B\A
X/1,$F/,4/ ‐16% !;Vg ;A <B=g !<B<C !<B;L
b/&0)(& ‐13% !\g ;K <B=g !<B<Y <B<L
T)*,04+ !LLg LAg ;\ <BYg !<B<K <BLA
^4*6,(+* ‐2% ‐50% ;V <BYg <B<A ‐0.63
b%&."U)3+* ‐2% LCg ;Y <BVg <B<A <BL;
T)&1/%0 ‐21% ‐58% ;= <B\g !<BL< ‐0.66
H0/)& !L<g !A<g ;C <B\g !<B<; !<BLC
X+*0$*6 !Vg !L\g A< <B\g <B<< !<B<\
#%@$%* !Cg Lg AL <B\g !<B<L <B<A
XSDS ‐15% !;\g A; <B\g !<B<\ !<BL;
H%1$*& !\g ‐66% AA <B\g <B<< ‐0.79
H$[$8/ !=g !Yg AK <BKg !<B<L <B<<
_`XXRU !L;g !AYg A\ <B;g !<B<; !<BL;
HE%*1 !L;g ‐42% AV <B;g !<B<L !<BLA
H%%F !L<g ‐52% AY <B;g !<B<L !<BL\
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Segment Trends  

Market Watch Continued  

F*&(W!%(A2(,&0!6(4/,(6!?3!I(./1$(!1#&(A*'/(0!*,!E??=1*2=!R3?'/6!0>#,0!#1'*00!#$$!1#&(A*'/(0=!

Key

L<g H/@&2/0%&1(6"4/@4+*"14%&"?*/)*"E)h6*"F6"L<g")*"E)*+
Lg ^4%&@+"/,"&)1",/@&/2/0%&1(6"4/@4+*"14%&"?*/)*"E)h6*"JF+1>++&"L"%&."L<gM
<g '(%1h&)"04%&@+"J(+,,"14%&"iLgM

!Lg ^4%&@+"/,"&)1",/@&/2/0%&1(6"()>+*"14%&"?*/)*"E)h6*"JF+1>++&"!L"%&."!L<gM
!L<g H/@&2/0%&1(6"()>+*"14%&"?*/)*"E)h6*"F6"L<g")*"E)*+

  M/M Y/Y

_6F*/. !Yg L<g

T/08$? !Vg !L<g

H+.%& !=g !LAg

H ]̀ !;g \g

]%&hX/&/3%& !Vg !;<g
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7+()>"%*+"14+"*+,$(1,")2"%"5+((+6"7($+"7))8"X%*8+1"S&1+((/@+&0+",$*3+6-">4/04"())8,"1)")F1%/&"%""
0)E?*+4+&,/3+"$&.+*,1%&./&@")2"0)&,$E+*"%11/1$.+,-"%&.")?/&/)&,")2"0$**+&1"E%*8+1"1*+&.,"%&."14+""
(%1+,1"/&"%$1)E)1/3+"&+>,B"

WHAT CATEGORY OF VEHICLE WOULD YOU AVOID AT ALL COSTS? 
577"j`S^5"TQbb"QD"9_R"_QXRTOdR"
DQ]RX7RU";<<C"

Continued on Page 16. !

94+"E),1"%3)/.+."3+4/0(+",+@E+&1">%,"14+"X/&/3%&-">/14"KK"?+*0+&1")2"?)(("*+,?)&.+&1,",%6/&@"14+6"
>)$(."%3)/."14+",+@E+&1"%1"%(("0),1,B""

F*&(W!!Y+(0&/*,!#0E(6!*,!.*2(!!>#A(!*4!!CDD=1*2!4'*2!ZZL8[L9\!–!Z8L9]L9\=!
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About Kelley Blue Book (www.kbb.com)  
H/&0+"LC;V-"5+((+6"7($+"7))8-"94+"9*$,1+."U+,)$*0+k-"4%,"?*)3/.+."3+4/0(+"F$6+*,"%&.",+((+*,">/14"14+"&+>"%&."$,+."3+4/0(+"/&2)*!
E%1/)&"14+6"&++."1)"%00)E?(/,4"14+/*"@)%(,">/14"0)&2/.+&0+B""87.(4+,:#"%2&(3+:!*%1+."I+F",/1+-">>>B8FFB0)E-"?*)3/.+,"14+"
E),1"$?!1)!.%1+"?*/0/&@"%&."3%($+,-"/&0($./&@"14+"D+>"^%*"7($+"7))8k"]%($+-">4/04"*+3+%(,">4%1"?+)?(+"%01$%((6"%*+"?%6/&@"2)*"
&+>"0%*,B""94+"0)E?%&6"%(,)"*+?)*1,"3+4/0(+"?*/0/&@"%&."3%($+,"3/%"?*).$01,"%&.",+*3/0+,-"/&0($./&@",)21>%*+"?*).$01,"%&."14+"
2%E)$,"7($+"7))8k"Q22/0/%("d$/.+B""O00)*./&@"1)"14+"^BOB"I%(8+*"U+,+%*04"H)($1/)&,-"S&0B"a";<<C"H?*/&@"O$1)E)1/3+"I+F"H/1+"`,+!
2$(&+,,"H1$.6-"8FFB0)E"/,"14+"E),1"$,+2$("%$1)E)1/3+"/&2)*E%1/)&"I+F",/1+"%E)&@"&+>"%&."$,+."3+4/0(+",4)??+*,-"%&."4%(2")2"
)&(/&+"3+4/0(+",4)??+*,"3/,/1"8FFB0)EB""-.$$.%(/$0.(/++12&(1??C4+,(#$&+('&(#(HA"d)(."O>%*.">/&&+*-",%&01/)&+."F6"14+"S&1+*&%!
1/)&%("O0%.+E6")2"]/,$%("O*1,B""5FFB0)E"/,"%"(+%./&@"?*)3/.+*")2"&+>"0%*"?*/0+,-"0%*"*+3/+>,"%&."&+>,-"$,+."0%*"7($+"7))8"]%($+,-"
%$1)"0(%,,/2/+.,"%&."0%*".+%(+*"()0%1/)&,B"D)")14+*"E+./$E"*+%04+,"E)*+"/&!E%*8+1"3+4/0(+",4)??+*,"14%&"8FFB0)EB""

WHAT TYPE OF ALTERNATIVE‐FUEL/ALTERNATIVE‐POWERED VEHICLE COULD YOU MOST SEE YOURSELF 
PURCHASING NEXT? 
577"j`S^5"TQbb"QD"9_R"577"dURRD"TOdR"
DQ]RX7RU";<<C"
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F*&(W!!Y+(0&/*,!#0E(6!*,!.*2(!!>#A(!*4!!CDD=1*2!4'*2!ZZL8[L9\!–!Z8L9]L9\=!
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http://www.kbb.com/kbb/FindaDealer/Default.aspx
http://www.kbb.com
http://www.kbb.com
http://www.kbb.com/kbb/NewCars/default.aspx
http://www.kbb.com/kbb/NewsAndReviews/default.aspx
http://www.kbb.com/kbb/LatestNews/Default.aspx
http://www.kbb.com/kbb/UsedCars/default.aspx
http://www.kbb.com/kbb/Classifieds/default.aspx

