e ool

www.kbb.com

BLUE BOOK MARKET REPORT

December 2009
"HS%& &)+, (- $$5.%6(/$0. (/++12&(1"#$%3'4(5"&'673&(8.H#,(

In this issue :

MARKET ANALYSIS -
Instability Still Wreaking
Havoc on Used-Car

Values

"#$%&™ ()*+,-"./*+01)*-"
3+4/0(+"3%($%1/)&"2)*""
5+((+6"7($+"7))8""

DECEMBER 2009
RESIDUAL ANALYSIS - A
Look at 2009 and 2010
Residual Forecasts

I"R*/0"SF%*%-"./*+01)*-']

*+,/.$%("3%($+"0)&,$(1/4
5+((+6"7($+"7))8"

MARKET WATCH® -
November 2009
Highlights

MARKET INTELLIGENCE -
November 2009!

MARKET ANALYSIS
Instability Still Wreaking Havoc on Used-Car Values
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MARKET ANALYSIS CONTINUED

Segment Chart

Segments
-8% -7% -6% -5% -4% -3% -2% -1% 0%
Luxury Crossover -1.3%
Luxury Car -2.0%
Full-Size Crossaver -2.2%
Hybrid Crossover -2.2%
Luxury Sport Utility -2.3%
Mid-Size Crossover -2.4%
Mid-Size Pickup Truck -3.1%
Sports Car -3.2%
Compact Crossover -3.2%
Mid-Size Sport Utility -3.4%
Full-Size Car -3.6%
Hybrid Car -3.9%
Van -4.4%
Mid-Size Car -4.9%
Compact Car -5.0%
Hybrid Sport Utility -5.7%
Minivan -5.8%
Subcompact Car -6.0%
Hybrid Pickup Truck -6.2%
Full-Size Pickup Truck -6.6%
Full-Size Sport Utility -7.2%

The above chart displays month-over-month used-vehicle depraciation percentages by segment. The depreciation percentages shown are not
incicative of the retention percentagas or relative positions of the included segments.

Continued on Page 3. "



MARKET ANALYSIS CONTINUED
New-Vehicle Sales Improve
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MARKET ANALYSIS CONTINUED

Cars
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Top 10 Appreciating Cars Top 10 Depreciating Cars
C30 P.5% Aveo 5
Aveo
Solstice
54 2/1% SKY
Outback 1.7% Aura
Spectra
Five Hundred
Ad 1.0% 3507
Montego
V70 0.2% Spectrab

0.0% 3.0% 6.0% 9.0% 12.0% 15.0% -15.0% -12.0% -9.0% -6.0% -3.0% 0.0%

% Change % Change

The above charts display month-over-month used-vehicle depreciation percentages by model. The depreciation percentages shown are not indicative of the
retention percentages or relative positions of the included models.




MARKET ANALYSIS CONTINUED

Trucks
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Top 10 Appreciating Trucks

Tribeca 4.5%

9-7X 0.2%

0.0% 3.0% 6.0% 9.0% 12.0%

% Change

15.0%

Top 10 Depreciating Trucks

Tahoe

Suburban

Expedition

MAZDAS

Yukon

Yukon XL

Ram 1500 Pickup
Silverado 1500 Pickup
Expedition EL

Sierra 1500 Pickup

-15.0% -12.0% -9.0% -6.0% -3.0% 0.0%

% Change

retention percentages or relative positions of the included models.

The above charts display month-over-month used-vehicle depreciation percentages by model. The depreciation percentages shown are not indicative of the




MARKET ANALYSIS CONTINUED

Truck & Car Segment Charts

Truck Segments Car Segments
-8% -6% -1% -2% 1% 2% -8% -G% -1% -2% 0%
|
Saab 0.2% Subaru -0.2%
Subaru -0.1% Audi -0.5%
Porsche -0.2% Vaolvo -0.6%
Mercedes -0.4% Jaguar -0.8%
Lexus -0.4% Mercedes -1.6%
BNVW -0.6% Lincoln -2.0%
Acura -0.7% Acura -2.1%
Audi -0.8% Porsche -2.4%
Volkswagen -1.2% Lexus -2.6%
Suzuki -1.5% Cadillac -2.7%
Lincoln -1.9% Saab -2.9%
Mitsubishi -2.0% Valkswagen -3.1%
Volvo -2.1% Infiniti -3.2%
Hyundai -2.8% MINI -3.3%
Infiniti -3.0% Honda -3.5%
HUMMER -3.0% BMAW -3.7%
Honda -3.1% Smart -3.8%
Buick -3.2% Buick -4.0%
Mazda -3.4% Dodge -4.0%
Land Raver -3.5% Mitsubishi -4.3%
Chrysler -3.5% Suzuki -4.4%
Toyota -4.0% Chrysler -4.5%
Cadillac -4.3% Toyota -4.6%
Nissan -4.4% Pontiac -5.7%
Kia -4.4% Scion -5.9%
Saturn -4.5% Chevrolet -6.2%
leep -4.5% Hyundai -6.4%
Mercury -4.8% Mazda -6.3%
Isuzu -4.9% Ford -6.6%
Ford -5.0% Mercury -6.6%
Pontiac -3.1% Missan -6.9%
Chevrolet -5.5% Kia -7.1%
GMC -5.6% Saturn -7.4%
Dodge -7.0%
The above charts display menth-over-maonth used-vehicle depreciation percentages by brand. The depreciation percentages shown are not

indizative of the retention percantages or relative positions of the included brands.

Continued on Page 7. !



MARKET ANALYSIS CONTINUED

2010 Q1 Outlook
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DECEMBER 2009 RESIDUAL ANALYSIS

A Look at 2009 and 2010 Residual Forecasts
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E%&%@+"14+/*"(+%,+"?)*tap{ipBed on Page 9. !



DECEMBER 2009 RESIDUAL ANALYSIS CONTINUED
Best Resale Value Brands

87'&(% #2&(@AKAM+< H$S(/. &3(R.&HS.(SHSO. T(/" (HO#*; (6+.&(3+(8+%+3#C((G+*(37.()*&3(3',.=(-. $$.
[+ LHS&A("H, . (#(. &3(R.&H#S$.(SHS0. T(UOIO*%(/*#";=(#": (3T#3(:*.&3'6'+O&(7+"+*( &(HIH*,.:(3+(8+%+3#2&
$?,00(+" [F(/&@-"b+P$,B""Q&"%3+*%@+-";<L.<"3+4/0(+,"$&.+*"14+"9)6) 1%" &I E+2(%o1+"%*+"+P?+01-
A=B="2+*0+&1")2"14+/*"XHUT"%21+*"2/3+"6+%6* -"%&."b+P$,"3+4/0(+,"%*+"2%)Z+01+."1) " E%/&1%/&" A

V<L <144 FR&., %) Z+01+. 1) F+, 1"E%/&1%/& 14+/*"3%($+",4)$(."F+"0)&@*%1$(%1+."2)* " E%S8/&E
9%"3)(%L/(+"E%*8+12(%0+" . +2/&+."F6"+0)&)E/0"$8&0+*1%/&16"%&." | @&/2/0%&1" *)?,"I&"2$+("?*/0+,B"
(,1-"14+" @Y% ?"F+1>++&"14+"F*%&.,"%1"14+"1)?"%&." 14+"*+,1")2"14+"29%08"/,"0(),/&@B " Q3+*%((-"?*
@+11/&@"F+11+*"/8":$%(/16"%&."1&"3%($+-"*/3/&@" @*+%1+*"0)E?+1/1/3+&+,,"%&.",()>+*".+2*+0/%]

VH3 () +%(-. $$5.96(/$0. (++12& (/. &3(R.&HS.(SHSO. (198 & (*. JO™ . (H(?*H"; (3+(TH<.(#(,"™",0,(+) () +0*(
&YE+2(%1+,"1&"11,"2)*12)(/)-"%"2%01)*" 14%1"+(/E/&%1+,"14+"4 @4+ 11*06&8/&@"F*%&."?+*2) *E+*"6-
XSDS-">4/04"0%*/+,"%8&."%3+* % @+"2/3+16+06*"+,/ $%("?2+*0+&1%@+")2"K\BC"?2+*0+&1"2)*"/1,":<L<"

7+(0)>"1,"%"())8"%1",)E+")2"14+"F*%&."*%&8/&@"04%&@+,")3+*"14+"(%,1"6+%*C"

Top 10 Brands: Best Resale Value 2010" Top 10 Brands: Best Resale Value 2009"
LB"'b+Pg,m ACBA" LB™™" )&.0p" i K KB\
;B"9)6)1%" ! A=B=" - gHQ) §) 1 9 K Y™
AB™ )&% A=B<" AB")(8,>%@+&™" ™ ™ ™ ' K<BC"
KB™7X]| it A Y B o KB"""H$Fp*g it ACBK™
\B"'H$F%*$" AVBV" \B""p+p g, it A — gy
VB A\ By VB nnn—n p = gt
YB"™O0F*op it A\B YB""MMS&2/& [t AY B A
=B"'S&2/&/1/m AKB\! =B OQQFHOp It A\ /g ="
CB"Qg. /i A KB - CB"™™ Q. [ A\ /g\
L<B"D/,,%&"""""""""""""AABY" L<B™™"D/,,0p&" it AV B\

G+, 2/1+"()>+*"+ [ $%("+, 1/EY 1+ "2)*" 14+"2$+(1+22/0/+&1" + @E+&1,"%8&."%" *) 2"1&") 3+*%(("F*%&."3%
245 0+&1%@+"?)/&1,"2%)E";<<C-"9)6)1%", 1/(("1%8+,"14+";<L<"%>%6*."2)*" 7+ 1"U+,%(+"1%($+C"7*%6&.B"
DS#$0.&("(37.(4+, #43=(0:32/0/+&1" +@E+&1".*)22+." +3+*+(6-">4/04"4/1"9)6) 1%-"88&)>&"2)*"2$+(""
))'4 A%=(J0'3.(TH#=E(8#' (W A(5 2 H=(;* 43+*(+) (*. & 04$(4+"&0$3"6 () +*(-.$5.96(/$0.(/++1C((DH7'$.(3
N6/, -"AVF) (%" %&. XY 1*/P"*+ /. $%(,"%*+".)>&" YSF(+"./@/1,"2*)E":<<C-"14+"F*%&.">%," @/3+&"%"F)), 1
3% 00 1/(+" (|&PX *+,1.$%(,"/&"14+"1*$08" + @E+&L">+*+"$2":"1)"A"2+*0+&1%@+"?)/&1,"6+%*1)3+*16+06*
37.(PH#"(3+( #" 3" (<H#S0.($.#;.*&7":CEblptinued on Page 10. ™"



DECEMBER 2009 RESIDUAL ANALYSIS CONTINUED
Domestics

U+,/.$%("3%($+,")2"3+4/0(+,"2%).$0+."F6"14+" )E+,1/0"%$1) E%8+* " 9%6>"%&"$21/08"3+* $,"(%,1"6+%6*B
34406 ("&A+>IE). +("(%$8&O0A+ "2¥)E"14+" )E+,1/0,"%&."14+" 1*+&@14"/&"14+"1*$08"E%*8+1"0)E?%*+."1
6+96*-"+0604")2" 14+"G+1%)/1"94*++"4%3+"3+4/0(+,">/14"+P0O+21/) &% ("*+,%(+"3%($+B""

|

! MANUFACTURER" 2010" 2009"

|

g VEITRE. A;BK" ALBY"
d+&+*0("X)1)*,"7*%&..,"| ALBA" -CB\"
NG (F5' T8, -CB\" -=B<"

Ford Motor Company

VE-"1A+M&(6")E+,1/0"%$1) E%&S2%01$4++"8)1"1)" 2%*1%68+"1&"FY%/()$1"2$&..,"24)E"14+"+.+*06(" @) 3+
A++E, 1) F+1& %" @))."?),/1)&"2%)E"F)14"%"0%,412()>" 2+, 2+01/3+"%&."&)>"?),/ 1/3+" %) Z+01+."*+ U (+"
39%($+,B"Q&"14+" 1*+&@14")2"14+"1*$08"%6&."H ["E%*8+1-"14+")* "F*%&."@%/&+.";BK"?)/&1,"2*)E" (¢
*+0604/&@"%"A;B="2+*0+&1"F*%8&."%3+*% @+B")*.">+&1"2*) E" B4/ & B O4(& B3V S+ Y% E) & @"%(("F*%&
(%,1"6+%*" 1AL 4/ "6+%*B™"94+"7($+"Q3%("%(,)", %>"%" (/21" $+"1)"*+.+ /@&,")2"?) ?$(%*"?*+).$01,", $04"
X$,1%8@"%&."14+"9%$*$,B""

Y37.5(G+*;(744",&("4$0; "6 (U 4+$" (#";(Z.*40%%(;'; ($'33%.(3+($)3(37.(G+*;(?2*#";&2()030*.(<#$0.&C((!(*'&.
2437 (+)(U"4+$"28&(\S&=(>H< 6H3+*(#",(Z-]=(7.$:.;(3+(+))&.3(37.(7.H#<%(;+9"9#*: (:0$$(+) (37.(8+9" (V#*(
3%($+-"+&./&@"E),1(6"2(%1"6+%6*1)3+*16+%6*">/14"%"F*06&. " %3+ % @+")2"; Y BL"?2+*0+& 1B " X+*0$*6" *
L %4."3#6.(:+"3&(3+(#(@BCK(.*4."3(:*+1.43.; (*.&' ;04 S (#<.*#6.() +*(@AKAC((87.(Z.*40*% (?*#"; 2&(; . 4* #8&.(
>06," $+"/&"2%*1"1)" 14+ "% @/&@"X+*0$*6"X%*:$/,B""

General Motors
|

d+&+("X)1)*, "> +&1"2%)E"&/&+"F*%&..,"1)"2)$*"/&"Z$,1"14+"(%,1"2/3+"6+%* B"G+,2/1+"14+" (%, 1"1$ES
d+&+*%("X)1)*,"1&0*+%, +."/1,"0)EF/&+."+,. $%("%3+*% @+")2"14+"2)$*"*+E%/&I&@"F*%&.,"1)"ALBA"?
LB="2+*0+&1%@+"?)/&1,"2*)E"(%,1"6+%6*B""

94+"8)>1.+2$801"F*%&..,-" SEE+*-"HY6%F-"T)&1/%0"%6&."HY%1$*&-">+*+"%1"A;BK"2+*0+&1" (%, 1"6+%*
4%3+"%"; <L<"063+* % @+"*+,/.$%("3%($+")2"; Y BY"2+*0+&1-"%&" [EE+./%1+"6+9%6*)3+*16+06*" ¥)2")2"KB
2)/&1,B"™"

BRAND" RESIDUAL AVERAGE PERCENTAGE" CHANGE YOY"
AA+3¥)(+1" ALBK" e"BV"
A%./((%0" :CBK" e"B<"
7$/08" "YB\" " BA"

dxA" ALB=" e"KBL"

Continued on Page 11.
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DECEMBER 2009 RESIDUAL ANALYSIS CONTINUED
Chrysler

021+ +E+*@/&@"2*)E"F%&8*$?2106-""4*6, (+*", 1*$08"%" . +%6(">/14"/%1"%&."/&1*).$0+."14+"?), JF/(/16
&+,.(+)(GH328&(& #$$. X (WO*+: #'(;.&'6"&(3+(37.(\"3.:([3#3.&(0";. *(37.(V7*%&$.*(6*+0:C((_+9.£.¥=(37.(
$&O+*196/&16")2"14),+"2$1$*+"2%). $01"2(%&, "%&."3+4I0(+".+ /@&, "4%3+"0%, 1"%" 4%.)>") 3+*"14+"2$ 1!
&ASNXG, (+499%) $01,B" /14" &) &+>"*+ + |@&+."M*6, (+'2%) $01,"2)*" <L <-"06&."%&"$&0+*1%/&"?*).$01
)030%.=(37.(4+, H'%2&(+< H$$(*. & OHS(H<. *#6.()+*(@AKA(4+, &("#3(@PTO(:.*4."3C(

|

Bankruptcy/Defunct Brands

5+((+6"7($+"7))8"+2)*1,"14%1"14+"F%&8*$?106"2/(/&@, " 14+E, +(3+,"4%." (/11 (+"/E?%01")&"*+ /. $%("%
3%($+,B""S&"2%01-"8FFBO)E")F, +*3+."%6&"/8&0%+%, +"/&"1+F" /1+"1*0622/0"2)*"d+&+*%("X) 1)* "% &. "M4*6
$*/&@"14+"F%&8*$?106"2/(/&@ ,-"2/&./&@"0)& SE+*,"P*[E%*/(6"/&1+*+,1+."/&"2/&.I1&@"%"@))." +%6 ("%
&+0+,,%6%/(6"4+,%(+"3%($+-", +*3/0/&@")*">% % &L+, " ) >&" 14+"%)%. B " T%&8*$2106"4%, "(+21"1>)"F*%
)" 294" T)&1/%0"%&. "HY6 1$*&B " 7) 14") 2" 14+ +"F*0%&. ,"%o*+"P%)Z+01+."1) "E++1"./22+*+&1"2%1+,B""5+(
Uo(*+%.6"/," ++&@") L4+*"dX" +%(+*,"F$6/&@"$, +."T)&1/%0, %1 "%$01/) &-"4+(?/&@" 14+"F*%&." 1) "E%!
<H$0.8C((+'3HA2&(*+M .43, (@AKA(*. & : OHS(H<  H#E.()+*(*. #""6(*+:043&(4+,.&("(#3(@OCM(.*4."3C((

5+((+6"7($+"7))8"+P2+01, " 14+"[E2%01">/(("F+"E)*+" +3+*+"2)* HO1$*&-">4),+"*+ /. $% ("% 3+* % @+"/,".);
2+*0+&1%@+"2)/&1,"1)":="2+*0+&1B"" H%1$*&"/,"0$**+&1(6"2*)Z+01+.",(/@41(6"4/ @4+*"14%&"T)&1/%
*+E90/&I&@"E).+(,-"14+"Q$1())8"%&."14+"]$+-"0)E2+1+"/&" 14+"E)*+" 19%F (+"H ]'0%1+@)*6B""
5+((+6"7($+"7))8"2+*2)*E+."%&"%&Y%6(6,/,")&"$,+.10%*"3%($+,"2)*"Q(.,E)F/(+"%,"%" 0%, +",1$.6"2)*"14+"7
)$10)E+,"2)*"F)14"T)&1/%0"%&."HY%1$*&B""94/,"/&0($.+."14+"[E?2%01") 2"E/(+ % @+-"0)&./1/)&-", +%,)&%
0)&./1/)&,-"3)(SE+-".+E%&.-"0)E?+1/1/)&"%&."%"&SEF+*")2") 14+*"20601)* B"94+" 4$1.)>&")2"H% 1$*&"/
JEN%*"1)"14+" 4$1.)>&")2"Q(.,E)F/(+-"F$1"14+"1>)" 0+8&%6*)),"%o*+" 1/((*:$/1+"./22+*+&1B"™Q(.,E)F/(+" 4
)>&")3HH104"24%)). ") 2" E)*+" 14968 " 14*++"6+06* "06&."0)& 1/&$+."1)"/&1%).$0+"&+>"2%).$01,-"/&0($./&@"14-
7*063%.%-"+3+&"%21+*'14+"0(), $*+"%&&)$&O+E+&1B"™I/14" Ho% 1$*&-"7*).$01/)&">%, "4%(1+."%(E), 1"/E
06&."14+" +((1.)>&")2"/&3+&1)*6"/,"+P2+01+."1)")00$*"2%, 1+*B""0/8+"Q(.,E)F/(+-"14+"[E?2%01">/(("./22+*
E).+(-">4+++"E)*+" [22+%+&1/%1+."3+4/0(+,"(/8+"14+"H86"0%& +P2+01"(+, ") 2"%&"[E?%01B""94+"/E?%
A$11)>&"2)* HYLS*&", "+P2+01+."1)" F+"(+, " +3+*+"14%&"/1">%,"2)*"Q(.,E)F/(+B""
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Market Watch
[.$+9(#*.(37.(*.&0$3&()*+,(-.$3$.%(/$0. (/++12&(Z#*1.3(H#347=(,.#&0*"6(%*",4) ??+*"%01/3/16") &"
8FFBO)EB"

D+>10%6*",4)22+*'%601/3/16".+0(/&+." (| @41(6"/&"D)3+EF+*"1.)>&"V"2+*0+& LR 10R L%/ 14™"
+06,)8&%6("1*+&.,B"™94+"(%1+,1" +0(/&+"2$,4+."1%0622/0"1)"/1," ()>+, 1" (+3+("/&"%"2)$*16+06*"2+*/). B™"
G+0(/&+,")00$**+."%0%), " &+06*(6"%(("F*%6&..,">/ 14" #++?"F+&@" 14+")&+"+P0+?1/)&-"$?"A"2+*0+&1""
E)&141)3+*IE)&14B"" D+>"E). +(16+%*"/&1%).$01/)&,") 2" 14+"*%&@ (+*"%&."T%1*/)1"4+(?+.")22,+1",4) 22+
0601/3/16".+2*+0/%1/)&"/&") LA+*"#++2"E). +(,B"dX "%6(,)"2%6%+.">+((-".)>&")&(6"A"2+*0+&1"2*)E" (%, 1"E)
$2"06"0)&, /. +*%F (+"AA"?+*0+&1"6+06*1)3+*16+06*B"

T)&1/9%0"1*%622/0"0)& 1/&$+."1)">%&+" $+"1)"14+" ./, 0)&1/&$%1/)&") 2" 14+"F*%&. "% &." $22+*+."0";L "2+
+0(/&+"2*)E"QO1)F+*":<<CB"™7$/08"./."&)1",$,1%/&"/1," 4)22+*"%01/3/16"/&0*+%,+"2*)E"QOL)F+*-"2%:(
2++0+&1-"(%*@+(6".$+"1)"%" 4%*?" . +0(/&+"1&" DY), HOR KA RIOR'D&(% HB+*16+9%6*"1*0622/0""
*HEVH/&+."+(+3%1+."%61"V;"2+*0+&1B""X/1, $F/, 41"+ P2+*/+&0+."%" [E/(%*"E)&14!)3+* E)&14" . +0(/&+-".)>
24+*0+&1-" */3+&"2*E%*/(6"F6")SF(+1./@/1". +0(/&+,"1&" 14+/*" 4| @4+,1"1*%22/08+."3+4/0(+,-"0%&0+*"%

Continued on Page 13. !

New Car Shopper Activity

5.0
4.5 M
4.5 M

5 “ Nov-09 M/M Y/Y
44 M i T—
42 M g " " SE?)*1"7*%&., Yg Vg

23
40M 4 G)E+,1/0"7*%&., Vg IKg
9
oM g dX"7*%8&.., I=g Lig
36 M N
o V*"T*%E&., IKg L;g
3.4 M
- . NG, (+* T*%&.., Lg IALg
3:0 M b$P$*6"7*%&., 1= <g
. N . D)&Ib$P$*6"7*%&.., Vg Vg
2EM N Total Industry -6% -6%
2.4 M
22M
1 2 3 4 3 G 7 g 9 10 11 12
@ 2006 < 2007 - 2008 - 2009

1"#$%&

F(B;G#1%.*>>('1H1&/1/&3!/016(4/,(61231F(B; G#'1J'/1/ AIK(>* &I>#A(I/(BOI |[E??=1*2!
SLEIMIS('1(,&!1.#,A(14*21>'+12% & NITLTIMIS(L(,&11.4#,A(14+ 21> *13(#1
O+P+3IMIHL+#QIH+6/Q!D5"Q!G#6/$$#1QIRS55TKQIU, 4/, /&IQI)#A+#QIO#,61K*I (QIO(P+0Q!0/,1*$,Q!5DQISUFUQII*01. (QIo6##2QIV*$I*!
%(6#,Q1%SVQII/1E+>QIR3?'/6!6(4/,(612311(./1$(11#&(A*/(O*,|E?22=1*2NIR3?'/610>#,01#1*00#$$! 1#&(A*/(0!

F*&(W!X5!?'#,60!/,1$+6(!D+/1EQ!G#6/$$#1Q!G.(I"*$(&!#,6!X5G!
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Market Watch Continued

New-Car Shopper Activity Continued

Make M/M Y/Y Rank Share vs. PM vs. PY
9)6)1% Vg 4 ll<g L L\BLg <B<< I<BV<
)&% 1 IKg 4 LKg ; LB:g 0.35 -1.03
x ™ 1Ag 4+ Lvg A =BCg 0.28 1.71
N+3¥)(+1 ™ g A g K =BAg <B<< 0.68
D/,,%& I Il<g 4 1Lg \ VB;g -0.23 I<BAY
7X ™ IAg 2 Ag \Y AB=g 0.11 <BAK
b+P$, ™ 1% 0y <g Y ABVg 0.18 <B;L
X+*0+.+,17+&[ I ll<g 1+ L<g = AB\g -0.14 <B\A
_6$&.%/ 1 Icg 2 Lg C ABKg I<BL< <B:K
D(8,>%@+& 1 IKg vy L< ABKg <B<Y <BKL
0$./ 4+ ILLg 4 20% LL :B=g -0.14 0.61
dxn ™ -3% 4 33% L; :BVg <BlL< 0.78
H$F%*$ =g 4 35% LA :BVg I<B<A 0.79
G).@+ 1 IKg 4 I:Cg LK :B\g <B<\ -0.79
X%[.% =g 4 Lvg L\ :BKg I<B<A I<B;C
00$*% 4 ILlg I Ag LV LBCg I<B<C I<BAC
5/% 4 ll<g 4 21% LY LBYg I<B<V <BAC
7%./((%0 4 taAg S cg L= LBYg -0.13 <B:K
#++7 2 3% 4 l<g LC LBVg 0.14 I<B;=
S&2/&/1/ ™ g 4 lLg < LBAg <B<; 1<B;\
D@3) ™ Ivg 1+ Lvg iL LBAg <B<L <B;Y
7$/08 3 -17% 4 2% ; LBAg -0.16 <B\A
XI1,$F/,4/ i -16% 4 Vg A <B=g 1<B<C 1<B:L
b/&0)(& 4 13 9 Iyg K <B=g I<B<Y <B<L
T)*,04+ 4 ILlg 1+ LAg A <BYg I<B<K <BLA
NG, (+* S -2% & -50% v <BYg <B<A -0.63
b%&."U)3+* ™ 2% 14+ LCg Y <BVg <B<A <BL;
T)&1/%0 b 21% I -58% = <B\g I<BL< -0.66
HO/& I IL<g I 1A<g :C <B\g I<B<; I<BLC
X+*0$*6 vy &4 g A< <B\g <B<< 1<B<\
H#%@$%* % ICg 2 Lg AL <B\g I<B<L <B<A
XSDS i -15% 4 1\g A <B\g 1<B<\ I<BL;
H%1$*& g i -66% AA <B\g <B<< -0.79
H$[$8/ ™ 1=g ™ Ivg AK <BKg I<B<L <B<<
_XXRU 4 Lg {4 1AYg A\ <B;g I<B<; I<BL;
HE%*1 4 1Lg 4 -42% AV <B:g I<B<L I<BLA
H%%F 4 ll<g i -52% AY <B;g I<B<L I<BL\
Key

%F L<g H@&2/0%&1(6"4/@4+*"14%&"?*/)*"E)h6*"F6"L<g")*"E)*+
A Lg M%&@+"/,"&)1",/@&/2/0%&1(6"4/@4+*"14%&"?*)*"E)h6*" IF+1>+
:{) <g '(%1h&)"04%8&@+"J(+,,I'L4fR"
™ ILg M%&@+","&)1",/@&/2/0%&1(6"()>+*"14%&"?*/)*"E)h6*"IF+1>++&
@ IL<g H/@&2/0%&1(6"()>+*"14%&"?*/)*"E)h6*"F6"L<g")*"E)*+
Top 5
Bottom 5

1459 !

J(1(,&I1#,A(5L5Q!7L7I0+?@ (1&!&*!™*+,6/ Al
K#,E124#0(61%,10.# (1*418*8#$!
10=1J5IMIL.#,A(1/,10 # (1(0+01>'/*12% &.1
10=137IMIL#,A(1/,10 4 (1(0+O1>' <13 (#')

Continued on Page 14.!
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Market Watch Continued

Segment Trends
Segment Trends
16M
¥
15M
14M
&
1.3M
1.2M . @
T1M N o - o G d
1.0M e
2onaM @
o
s 0EM
E
507w
0.6 M
05M
0.4m
03M
02M &
r ] d or "
RPN = — e e gy
0.0mM
0o [xu} o o o o o o o o o o o
= =2 = = = = = = = = = = =
) = ) = ) = ) = ) = ) = )
A L S B I Sy N Y ST NN N B Y N
@ Hyhrid Pickup @ Sedan
S @ Van/Minivan
Key
T L<g H/@8&2/0%&1(6"4/@4+*"14%&" 2*/)*"E)h6*"F6"L<g")*"E)*+
A Lg "%&@+","&)1",/@8&/2/0%&1(6"4 @4+ 14%&"?*/)*"E)h6*"IF+1>
=p <g  '(%1h&)"04%&@+"J(+, Ug%&."
M ILg  "%&@+","&)1",/@&/2/0%&1(6"()>+*"14%&" 2*/)*"E)h6*"IF+1>++&
4 IL<g  H/@&2/0%&1(6"()>+*"14%&"?*/)* E)h6*"F6"L<g")*"E)*+
M/M Y/Y
_6F. g L<g
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WHAT CATEGORY OF VEHICLE WOULD YOU AVOID AT ALL COSTS?
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Continued on Page 16. !
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WHAT TYPE OF ALTERNATIVE-FUEL/ALTERNATIVE-POWERED VEHICLE COULD YOU MOST SEE YOURSELF
PURCHASING NEXT?
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Gl+,+( AKg
_6F*/. A Alg
R(+01*/<A ;L9
D%1$*%("d%,"J"[a =g
D)&+")2"14+"%F)Ea Vg

F*&(WIY +(0&/*,1#0E(6!*,1.*2(II>#A(1*41ICDD=1*214"*21ZZ | 8[EZXBLI]LI\=!

About Kelley Blue Book (jwww.kbb.com)
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http://www.kbb.com/kbb/FindaDealer/Default.aspx
http://www.kbb.com
http://www.kbb.com
http://www.kbb.com/kbb/NewCars/default.aspx
http://www.kbb.com/kbb/NewsAndReviews/default.aspx
http://www.kbb.com/kbb/LatestNews/Default.aspx
http://www.kbb.com/kbb/UsedCars/default.aspx
http://www.kbb.com/kbb/Classifieds/default.aspx

